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Premier Sponsors

NAMS is especially grateful to
those companies that have pro-
vided generous grants to help

support special activities at this year’s
NAMS Meeting, including the President’s
Reception, the Message Center and the
continental breakfasts. This year’s Pre-
mier Sponsors are:

Eli Lilly and Company
Merck & Co., Inc.
Pfizer, Inc.
Solvay Pharmaceuticals, Inc.
Wyeth Pharmaceuticals

NAMS 2002 Partners in Menopause
Education

o date, a record number of
companies (19) have demon-
strated their support of the

Society’s educational efforts by becoming
a 2002 Partner in Menopause Education.
NAMS is particularly grateful for the
educational grants received from these
“special friends” of the Society:

Berlex Laboratories, Inc.
DuPont Protein Technologies
Eli Lilly and Company
Emerita Division–Transitions For

Health, Inc.
Endeavor Pharmaceuticals, Inc.
GlaxoSmithKline Consumer

Healthcare
Merck & Co., Inc.
Monarch Pharmaceuticals, Inc.
Novavax, Inc.
Noven Pharmaceuticals, Inc.
Organon, Inc.
Ortho-McNeil Pharmaceutical, Inc.
Pfizer, Inc.
Pharmacia Corporation
Pharmaton Natural Health Products
Procter & Gamble Pharmaceuticals
Solvay Pharmaceuticals, Inc.
Warner Chilcott
Wyeth Pharmaceuticals

Accessing Menopause Articles
“NAMS members and nonmembers alike
enjoy accessing full-text articles from
Menopause,” says Isaac Schiff, MD, the
journal’s editor-in-chief. He adds, “All ar-
ticles forward from the January 2001 issue
are featured on the publisher’s Web site
(www.menopausejournal.com). NAMS
members have free access, whereas non-
members pay a small fee per article.”

Abstracts of all articles since the incep-
tion of the journal are found on the NAMS
Web site. There is no fee to access them.

Planning Ahead

14th NAMS Meeting
September 17-20, 2003
Miami Beach

15th NAMS Meeting
October 6-9, 2004
Washington, D.C.

16th NAMS Meeting
September 28-October 2, 2005
San Diego

Web Site Info Card Returns

Back by popular demand is the
Web Site Info Card, a handy re-
minder to consumers of all the

helpful information that can be found in
the NAMS award-winning Web site. Pur-
chase a supply from NAMS to distribute
in your practice and at presentations. A
bundle of 50 is available for only $5 ($8
for nonmembers).

Spanish Materials

Remember that the leading con-
sumer resource, the Menopause
Guidebook, is available in Spanish

on the NAMS Web site. Since this mate-
rial will not be published in print form,
NAMS has agreed to allow it to be down-
loaded and photocopied for distribution
at www.menopause.org/edumaterials/
guidebook/spanishtoc.html. NAMS
also offers for sale at www.menopause.
org/edumaterials/newbeginspanish/
index. html a printed “Basics” booklet in
Spanish, written at a 5th-grade reading
level.

NAMS Central Office:

The North American Menopause Society
5900 Landerbrook Drive, Suite 195

Mayfield Heights, OH 44124

Mailing Address:
Post Office Box 94527

Cleveland, OH 44101-4527

Phone: 440/442-7550
Fax: 440/442-2660

E-mail Address: info@menopause.org
Web Site: http://www.menopause.org
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